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INTRODUCTION



1.1 A NEW VISION

The overarching design principle categories have
been formed to capture each of the 10 Characteristics
outlined in the National Design Guide.

"Well-designed places have individual characteristics
which work together to create its physical Character.
The ten characteristics help to nurture and sustain a
sense of Community. They work to positively address
environmental issues affecting Climate.”

IDENTITY

Attractive and distinctive.

CONTEXT

Enhances the surroundings.

BUILT FORM

A coherent pattern of development.

MOVEMENT

Accessible and easy to move around.

PUBLIC SPACES

Safe, social and inclusive.

NATURE

Enhanced and optimised.

Mixed and integrated.

HOMES & BUILDINGS

Functional, healthy and sustainable.

RESOURCES

Efficient and resilient.

LIFESPAN

Made to last.



The vision for the regeneration of Hailsham Town Centre is to create a welcoming, inclusive and exemplar
design that draws on its setting and enhances its surroundings whilst providing much needed, high
quality new homes, leisure, retail, civic offices and a variety of open spaces.

The new vision will be informed by the following guiding design principles:

Re-energised
Town Centre

Unique Heritage,
Culture & Identity

Enhanced
Connectivity,
Legibility
& Wayfinding

Town Centre
Living
Sustainable
Design &
Future Planning

Public Open

Space Healthy

& Active
Community
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2.1 RE-ENERGISED TOWN CENTRE

Establish Hailsham as a vibrant modern market town, with a prosperous
economy and a sustainable future - key design objectives:

New & Enhanced Waell
Connected Green

Open Spaces
New & Enhanced Access,

Enhanced Retail Connections &
Opportunities q Permeability

Unique Local

Diverse, Flexible & Re'energised Character &

Complementary Mixec Identity

Uses Town Centre

New &
Enhanced Art,
Cultural, Leisure,
Recreational & Civic
Opportunities

Attractive
& Desirable
Destinations

Lively & Varied
Streetscapes
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2.2

UNIQUE HERITAGE, CULTURE & IDENTITY

Celebrate the unique and special character of Hailsham - key design

objectives:

Celebrate
Unique
Local Vernacular and
Distinctiveness

A/

Improved Settings
for Listed & Historic
Buildings

Reinforce
the Identity for
Hailsham Town

Centre

Heritage, Culture

Opportunity for
Outdoor Performance
Spaces

Protect,
Respond to and
Enrich the Local

Character

Unique
Space for
Exhibitions &
Displays

& ldentity

| 4

Enhanced Heritage
Trail

Celebrate Historic
Past



Brick Details, Patterns & Colours Window Shapes & Surrounds Listed Buildings Detailing Decorative Metalwork




2.3 SUSTAINABLE DESIGN & FUTURE PLANNING

Opportunity to tackle urgent climate change - key design objectives:

Consolidated Car
Parking Solutions

Diverse Offering Promote
of New Homes & Sustainable
Facilities Modes of Travel

h

Adaptable

T Sustainable

Future-Proofed

H & =
V‘;jri; o Design & -Future S
Planning

>

Flexible
Use for

Community & ) 4
Commercial Holistic Heating &

Spaces Energy Strategy

SUDS - Sustainable
Urban Drainage
Systems
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2.4 PUBLIC OPEN SPACE

Enhance Hailsham’s green infrastructure and public spaces - key design
objectives:

A Range of Public
Realm Improvement:

Improved High
Diverse Amenity & Quality Green

Opportunities for ‘ Spaces & Streets
Play

Increased

A New Series of Public Open wildlife &

Linked Open Spaces Biodiversity

Space

Enhanced Links
to the Sussex
Countryside

Places to Gather &
Socialise
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2.5 ENHANCED CONNECTIVITY, LEGIBILITY &
WAYFINDING

Improved connectivity with the town and countryside - key design
objectives:

Glimpsed & Distant
Views

Arrival Points &

Character Areas & Plazas

Landmarks

Enhanced o
Clear Hierarchy Connectivity, Connections &

of Paths & Routes Crossings

Legibility
& Wayfinding A

Uncluttered,
Tree-Lined
Streets

Defined Routes &
Clear Thresholds

Circular & Linear
Journeys

-14 -



Sussex Countryside

Hailsham Centre " af'

-15 -



2.6 HEALTHY & ACTIVE COMMUNITY

Promote well being - key design objectives:

Open Space to
Support Diverse
Activities
Opportunity for
Informal Socialising

& Recreation
Engender Sense of

Place & Pride

Healthy G

Enhanced

& Active dpportunities to

Neighbourly -
Us6 of Community

Open Spaces &
Facilities

Cycle & Walk

A 4 Places for the
Welcoming, Safe ~ommunity to Come
& Inclusive Routes, Together

Open Spaces &
Facilities Enhanced Links
to the Surrounding
Open Countryside
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2.7 TOWN CENTRE LIVING

New contemporary homes to support the vitality of the town centre - key
design objectives:

Attractive & Desirable
New Homes,
Communities &

Neighbourhoods Provide for

Engender Sense of Diverse Tenure,
Pride & Ownership Households

High Quality
Meet Existing and Town Centre Private and

Future Needs o0 h
LlVlng Shared Ol:ltdOOI’
Amenity

Sustainable to
Construct, Run and Complementary
Maintain Community & Mixed

Use

Well Planned
& Cohesive
Neighbourhoods
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